
10 

 

  رق (6)
  
  

ة ة القاه ی م  لاث ن ادق ال ال على الف ادق  ة للف اف رة ال ع الق ونى فى ت : دور ال الإل
ة اف   دراسة إس

  
ل   :ال
  

ث ما  ماتها على أح ة م أجل تق خ م ات ال س م أح أدوات ال لل ونى ال ع ال الإل
ة ت صل ال ة  ت ات على ش س ه ال ة له ون اقع الإل الات وذل م خلال ال مات والإت عل ا ال ج ل

ة  ول مات ال عل ن(ال لائها)الان اجات ع ات وح ة رغ ل ات فى م تق , ، ل س ه ال لاف ه ورغ إخ
ع  ة ب ل ام ع ك فى إت ات ت س ع تل ال م إلا أن ج ق ع ال مة وال ماتها م خلال ال اتها وخ اء م وش

ة ون ة الإل ونى . ال ی العلاقة ب ال الإل الى ل ضع ال ل عام إلى تق ال راسة  ف ال ه
ة اف ا ال ا ل دون ت ال , وال ى ت ات ال ات والعق ف على أه ال ع راسة إلى ال ف ال ا ته ك
الف ونى  ةالإل ة القاه ی م  لاث ن ده , ادق ال لغ ع ب ال ) 45(وال ی ل ت ت أسل قا ل ف

راسة ع ال غ ح م ة ل ة ن ع راسة  ع ال امل على م أداة . ال ان  ارة الإس م إس ا إس ع ك ل
انات ا, ال إس انات  ل ال ل ائى  موق ت ت ل الاح ل نامج ال ار ) SPSS(ب راسة , 16الإص صل ال وق ت

ا  ا ونى وال ا وتأث مع ب ال الإل د علاقة ارت ت وج ه ة ح أ ائج ذات الق ی م ال الى الع
ارد  قها م م ق مات ت ة ت مق اف ا ال ا ج أن ال الى ن ال ا، و ه ل م عاد  ارد وأ لالة م ة ب اف ال

حاتال ا ق ات وال ص ع ال ونى، وخل ال إلى تق    .  لإل
  

الة ات ال ل ونى:  ال ة, ال الإل اف ا ال ا ادق, ال   .م, الف
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The role of E-marketing in strengthening the hotels Competitiveness At three-star 

Hotels in Cairo: Exploratory Study 
 
 
 

Abstract 
 
Today, e-marketing is one of the excellence tools for service institutions to provide 
their services and products on the latest information technology and communication 
through their websites on the international information network (internet) to meet the 
needs, wants and desires of their customers, despite the diversity of these institutions in 
service and price level  offered,  but all those institutions involved in completing their 
purchasing and selling process of services and products through the internet. So, the 
importance of this study refers to the role of e-marketing in the hotels sector to achieve 
its objectives through the use of the internet in dealing with their customers, in addition 
to using the various methods to increase their customers’ satisfaction. So, the main aim 
of the study focuses on assessing the relationship between e-marketing & competitive 
advantages at three-star hotels in Cairo. And identify the challenges and obstacles that 
prevent e-marketing adoption at hotels field of the study. 
 
The researchers used descriptive analytical Approach, to achieve the study goals. Study 
data is abstracted from different sources like journals, periodicals, internet and data 
from questionnaire with hotel managers. Data collected was analyzed by SPSS 
"statistical package for social science" version 16. The researchers determined three star 
hotels in Cairo which counted up to 45 hotels according to Egyptian Hotel Guide 
(2012) to be study population. 
 
The results show significant correlation & effect relationship between e-marketing & 
competitive advantages due to their resources & dimensions. So it leads us to conclude 
that competitive advantages get their achieving principles from e-marketing resources. 
Finally, the research provided some recommendations & suggestions.  
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