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Abstract:
The concept of internal marketing was introduced for the first time in more than four years. In
fact, there is still a reason to be influential in the field of internal marketing (Abu Naga, 2008),
and based on what most of the companies on the role of settlement within the Egyptian
Tourism University, and the possibility of applying internal marketing electronically within the
tourism companies in Egypt , The study is based on the following hypotheses: The tourism
companies adopt multiple electronic means to achieve internal marketing activities. The
application of internal electronic marketing affects the performance of tourism companies in

262



