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Overview of electronic commerce includes objectives, fundamentals, components and its
relation to e-business.

E-commerce models and applications, strategies and implementations.

E-marketplaces, structures, types, mechanisms and impacts. E-Commerce opportunities
that can enhance service quality and cost effectiveness topics include challenges

internet service Providers, Intranets, marketing concepts in the context of the internet,
basics of marketing a site on the Net

internet service Providers, Intranet, extranet and e-commerce applications

electronic purchasing and shopping models using search engines, electronic catalog,
shopping carts and information portals understanding what e-customers want and the
key points to satisfy them

Customer relationship management, Suppliers management and security
considerations.

Impact of e-commerce on business processes, improving marketing and sales and
transforming of organizations

Consumer behavior, market research and different types of advertising via the web

Web technologies used in e-commerce applications including servers and languages

Security from the information technology perspective including protocols, and
transactions

Web-copyright issuers, ethic markets, Growth of business to business commerce
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