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Summary: 

This study aims to:  

١. Shed light on the importance of family atmosphere and the development of youth 

attitudes to run small projects.  

٢. Identify the small-scale industries, their different types and manifesting their 

advantages.   

٣. Highlighting the role of small-scale industries in achieving the economic and 

social development at the national level. 

٤. Realize the number of who are utilizing from the associations to counteract the 

poverty. 

٥. Recognize the annual estimates of labor and unemployment in Egypt. 

The research sample consisted of ٢٥٠ families who were selected deliberately 

(from different socio-economic levels – the family consists of father, mother with 

sons who finished the study whether medium or university – from Greater Cairo and 

Fayoum governorates) and the study found the following results:  

١. That most of the sample are heading towards small projects due to lack of proper 

function where the percentage reached ٤٢.٨%, followed by the desire for free 

business where the percentage reached ٢٣.٢%, and there is ١٨.٤% of research 

sample who do not have any trends to head for the small projects.  

٢. The majority of sample feel of increase of monthly income and the economic level 

improvement as the percentage reached (٨٨ ,%٩٨%) respectively.   

٣. The research sample who have small projects, have a social return mostly 

representing in acquiring the skill of communicating with others where the 

percentage reached ٩٦%, followed by the charity with safety where the percentage 

reached ٩٤%.  

٤. The research sample who have small projects, have self return mostly representing 

in acquiring the ability to make decisions where the percentage reached ٩٤% 
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while others have the ability to manage time and strive to develop self with the 

lowest percentage of (١٠%). 

٥. The research sample who want to run a small project whose number is (١٥٣) but 

they do not work due to a set of obstacles which stand as barrier to establish such 

projects the most important of which are the complexity of administrative 

procedures where the percentage reached ٩٤%, followed by lack of investment 

awareness as the percentage reached ٩٢%. 

٦. There is a positive correlation at significance level of ٠.٠١ between each of the 

family atmosphere dimensions (motivation for achievement, independence and 

self-confidence) but for the dimension of (heading towards the productive 

activities) where the significance level was at ٠.٠٠١.  

٧. There are statistically significant differences between males and females in the 

average demand for small projects and motivation to achieve profits at 

significance level of ٠.٠٠١ in favor of males group. 

٨. There is statistically significant positive correlation with between the economic 

level of the research group families and youth engagement in small projects at 

significance level of ٠.٠٠١. 

٩. There is no statistically significant relationship between the parents' educational 

level and youth enthusiasm for small projects. 

 


